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UTRGV ATHLETICS BACKGROUND
The University of Texas Rio Grande Valley (UTRGV) Department of
Intercollegiate Athletics has experienced significant changes over the
course of the last academic year. As a new institution created by the Texas
State Legislature in 2013, UTRGV combines the resources and assets of The
University of Texas at Brownsville, The University of Texas - Pan American,
and The Regional Academic Health Center.
In November 2014, following the creation of UTRGV, The University of Texas
System Board of Regents unanimously approved “Vaqueros” as the athletic
nickname for the new institution. The Board of Regents also approved
navy blue, kelly green, and orange as the primary color palette for UTRGV
Athletics.
The first President of UTRGV, Dr. Guy Bailey, chose Vaqueros as the nickname
to be authentic to the Rio Grande Valley, and represent the spirit of South
Texas. Vaqueros were horsemen and cattle herders who laid the foundation
for the North American cowboy culture. There is nothing more iconic in
American folklore than the cowboy, and the cowboy was born in the Rio
Grande Valley, Dr. Bailey said when unveiling the nickname.
UTRGV projected an enrollment of 30,000 students upon opening in 2015,
with more than 100,000 alumni from legacy institutions. UTRGV officially
opened its doors in Fall 2015, and graduated its first class in December
2015.
The creation of UTRGV required the integration of two institutions more
than 60 miles apart. All departments of the university needed to expand
their reach to satellite campuses and support two alumni bases. The
primary challenge faced by the Department of Intercollegiate Athletics
was reevaluating external operations strategies to engage an expanded
populous and alumni whose alma maters were combined.
Other challenges presented externally included concern from longtime
supporters and alumni regarding their attachment to the university, and
losing the history and achievements of UT - Brownsville and UT - Pan
American. Additionally, former student-athletes were unsure of how UTRGV
Athletics would recognize their impact on legacy institutions. Faced with
these issues, the external operations team, along with other external units,
was charged with re-energizing the fan base and evoking a new sense of
pride and tradition for the Department of Intercollegiate Athletics of the
first university of the 21st Century.
UTRGV Athletics chose to align its brand with the growth and innovation
of the Rio Grande Valley, and implemented a rebrand to parallel the
advancement of the region. The creativity and passion of our external team
is the foundation for this increased engagement throughout the Rio Grande
Valley.
This nomination document outlines the creation, design, and implementation
of a variety of campaigns and promotions for the 2015-16 season.
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PURPOSE FOR APPLYING
We are applying for this award because the entirety of UTRGV Athletics marketing represents collaboration among
teams within the department, campus partners, and external constituents. Despite the challenges of transitioning
to a new university, through the rebrand we have been able to generate revenue at an ever-increasing rate, create
initiatives to grow attendance, and provide a first-class fan experience.

OUR TEAM
While several internal and external organizations contributed to marketing UTRGV Athletics and its 16 programs
on campus and throughout the Rio Grande Valley, our traditional external operations team consists of a senior
associate athletic director for external operations, three full-time communication staff members, two full-time
marketing staff members, and three part-time interns.

CHELSEA BLAKELY
Senior Associate Athletic Director for External Operations
JONAH GOLDBERG
Associate Athletic Director for Communications
DAVID RIGGS
Assistant Athletic Director for Ticket Operations & Sales
SARA HERNANDEZ
Assistant Athletic Director for Marketing & Promotions
KARA LARA
Marketing & Promotions Coordinator
DANIEL ELIZONDO
Athletic Media Relations Manager
ROMEO VILLARREAL
Creative Services Manager
JESICA GONZALEZ
Marketing Student Assistant
MICHAEL AGUILAR
Creative Services Student Assistant
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REVENUE GENERATION
As of now, the revenue generated by UTRGV Athletics’ development
staff exceeds legacy institution fundraising by 198 percent. Unrestricted
giving is up 206 percent, while sport-specific giving is up 191 percent.
This drastic increase is fueled by the addition of two new development
positions, as well as the renewed confidence from supporters and
legacy alumni surrounding the successful rebrand.

REVENUE GENERATED

198% INCREASE

Corporate partnership revenue has increased by 25 percent, and that trend is expected to stay on course for the
remainder of the fiscal year. The addition of a General Manager for Corporate Sales and an Account Executive has
propelled corporate revenue above previous years. A focus on partnerships with companies that have a statewide
and national presence has also helped drive increased revenue.

ATTENDANCE & TICKET SALES
UTRGV Athletics also draws ticket revenue from six
of its 16 sport programs (men’s and women’s soccer,
men’s and women’s basketball, women’s volleyball, and
baseball). Based on the remaining schedule of ticketed
events during this fiscal year, we project a 26.8 percent
increase in ticket revenue.
Women’s basketball ticket sales saw the greatest
percentage increase, at 81.7 percent, following its

winningest season in program history. Meanwhile,
baseball ticket sales are projected to increase by 80
percent.
Athletics is also projecting a 36.6 percent increase in
attendance at ticketed events across all sports in 201516. Women’s basketball led the way with a 40.1 percent
increase in attendance. Baseball is projected to increase
attendance by 22.4 percent.

TICKET REVENUE

26.8% INCREASE
OVERALL ATTENDANCE

36.6% INCREASE

BASEBALL TICKETS

80.1% INCREASE
WOMEN’S BASKETBALL TICKETS

81.7% INCREASE

MERCHANDISE & LICENSING
UTRGV Athletics renegotiated a previous licensing
royalty revenue agreement with the Department of
Campus Auxiliary Services to be commensurate with
other Departments of Intercollegiate Athletics in the UT
System, and comparable Division I Athletic programs.
Additionally, merchandise and apparel created by
retailers predominantly features the athletic brand due
to the abundance of athletic logos and wordmarks.
As a result, Merchandise and Licensing is projected to
increase royalty revenue by more than 200 percent.
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TRADEMARK AND LICENSING

200+% INCREASE

DIGITAL ENGAGEMENT
FAN BASE GROWTH ON SOCIAL MEDIA

WEBSITE TRAFFIC GROWTH

15.77%
INCREASE

38,250

UTPABroncs.com hits to website in Feb. 2015

48,576

GoUTRGV.com hits to website in Feb. 2016
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BRANDING
The merger of two universities in the Rio Grande Valley to
form UTRGV presented a unique opportunity to create a new
athletic brand that serves as the most visible marketing
entity for the institution. This process involved cohesion
between creative agencies, licensing firms, and service
providers to oversee a complete rebrand that included new
logos, mascot, facilities presentation, digital platforms,
and merchandising.

BRANDING
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BRANDING

REBRAND
To create a consistent brand for UTRGV Athletics, a variety of athletic marks were created to be dynamic and
reflect subtle elements that are true to our region. The star that is embedded within the “V” found in a variety
of our logos, symbolizes pride for the Lone Star State. Additionally, the full color “V” logo is one of the three the
primary athletic marks, which represents “Vaqueros”, “Valley”, and “Victory”. The other two primary marks are the
full color “UTRGV” and “UTRGV Vaqueros”.

UTRGV ATHLETICS
COLOR PALETTE
UTRGV GREEN
PANTONE 348

UTRGV NAVY
PANTONE 289

UTRGV ORANGE
PANTONE 137

UTRGV LIGHT ORANGE
PANTONE 348

WHITE

OTHER UNIVERSITY
COLORS USED

74% BLACK

GRAY

INSTITUTIONAL LOGOS
As a part of the university’s rebrand, a decision was made to allocate specific athletic
marks for university use. UTRGV Athletics redefined brand policies to allocate Vaquero
logos that aren’t accompanied by athletics wordmarks. The purpose of designating
these marks was to encourage campus constituents to embrace the new mascot, and
build affinity for the new brand.
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BRANDING
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UTRGV Athletics stationary and Game Day credential

UTRGV ATHLETICS HOME PAGE

UTRGV ATHLETICS GEAR WEBSITE
In fall 2015, UTRGV Athletics unveiled a new online store for apparel and
merchandise, UTRGVGear.com to provide an expansive selection of UTRGV
branded merchandise. The official online store features a wide range of
product, nearly 800 items, and will continue to add merchandise to provide a
fresh variety for all students, parents, and fans. UTRGV logo items for purchase
include an assortment of hats, shirts, jackets, office/school supplies, luggage,
drinkware, chairs, tents and other accessories.

UTRGV Athletics launched its
official website, GoUTRGV.com, in
July 2015. The website contains
the most up-to-date information
about all 16 UTRGV athletic
programs, including the history
of each program dating back to
1952. The front page of GoUTRGV.
com is fully integrated with the
UTRGV Athletics Twitter, Facebook,
Instagram and YouTube accounts.
The navigation of the site, as well
as several other elements have
been designed to have a userfriendly interface.
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BRANDING
ADIDAS PARTNERSHIP
In March 2015, UTRGV Athletics announced its
partnership with Adidas to be the official athletic
footwear, apparel, and accessory brand of the
Vaqueros. With a new name, a new mascot, and
new colors, Adidas was the right partner to help
take UTRGV into a new era of Division I Athletics.
Wearing Adidas apparel allows us to make a
strong first impression as our teams compete
across the nation, positively representing the
Rio Grande Valley.
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BRANDING
FACILITIES

UTRGV Athletics partnered with Phoenix
Design Works, Florida Graphic Services, and
Digicolor to develop a cohesive vision for an
extensive facilities rebrand. Interior and exterior
graphics have been renovated throughout the
department’s athletic venues, common areas,
locker rooms, and administrative offices.
The facilities rebrand began in August with
the adoption of a new interior design and
refurbished court in the UTRGV Fieldhouse. Next
came the installation of exterior graphics at
the UTRGV Soccer and Track & Field Complex,
UTRGV Baseball Stadium, and athletic offices. In
addition to hallways, doorways, and windows,
sport locker rooms and administrative offices
were also updated with new interior graphics.
The facilities rebrand was officially completed
in December.
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BRANDING

ELEVATE
In January 2016, UTRGV Athletics announced the launch of the “EleVate” branding campaign. Inspired by the
growth and innovation of the Rio Grande Valley, this campaign supports an identity of continuous advancement
for both UTRGV Athletics and the entire region. It is our mission to EleVate the standard of Division I Athletics to
proudly represent our university on the playing courts and fields, in the classroom and in the community.
We adopted six power words that represent the building blocks of our brand. If we are able to focus on these
key areas we will be able to EleVate our standard of excellence, both individually and collectively, to reach new
heights.

We BELIEVE in our mission, vision, and
core values, which embody the spirit of
a Vaqueros.
We will ACHIEVE our financial goals to
enhance the student-athlete experience
and prepare them for excellence in life.
We will THRIVE in the classroom and in
the community to become contributing
members of society.
We are DRIVEN to be the most
competitive institution in the Western
Athletic Conference.
We will INVEST our time, energy, and
faith in one another to match the
advancement of the Rio Grande Valley
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BRANDING
WEB GRAPHICS
•
•
•
•

Facebook cover and graphic
Instagram season countdown
Website press release
Season greetings e-card

The Champions Club, which was
created in an effort to elevate
the annual giving component
of the V Club, provides annual
support directly to UTRGV
Athletics. Donations to the
Champions Club fund pressing
needs within the Department
of Intercollegiate Athletics,
including capital projects.
Membership in the Champions
Club requires a minimum
annual donation of $5,000.
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BRANDING
PRINT PIECES
• Season ticket brochure
• Spring schedule brochure
• Basketball season posters
and schedule cards

FACILITY GRAPHICS
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BRANDING
IN-GAME VIDEO BOARD SLIDE

VIDEOS

Click on images to watch video
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BRAND AWARENESS
The Department of Intercollegiate Athletics strives to be
the most visible marketing tool of UTRGV, offering the
most frequent opportunities for constituents to engage
with the institution. It is our responsibility to provide
adequate information and opportunities to campus and
community members, allowing them to connect, interact,
and foster pride for the university.

BRAND AWARENESS
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BRAND AWARENESS

SOCCER AND VOLLEYBALL
POSTERS AND SEASON
KICK-OFF COUNTDOWN
BASKETBALL SEASON
TICKETS AND UPCOMING
EVENTS GRAPHICS
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BRAND AWARENESS
BASKETBALL SEASON
TICKETS COMMERCIAL

Click image to watch video

BASEBALL POSTER, OPENING
WEEKEND GRAPHIC AND FINAL SCORE
FACEBOOK POSTS
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CAMPAIGNS
Our campaigns consist of coordinated strategies that
include promotion of annual initiatives across different
mediums, using a variety of advertisements to drive
engagement throughout the year. Each campaign follows
a theme, and includes a series of different touch points
to reinforce specific messaging.

MARKETING CAMPAIGNS
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CAMPAIGNS

IT’S GAME DAY IN V NATION
UTRGV Athletics was excited to launch its GAME DAY in V
NATION campaign at the beginning of the academic year to
encourage school spirit, and increase awareness of sporting
events across campus and throughout the community.
A student survey conducted by the Department of
Intercollegiate Athletics suggested that communication
of athletic events could be improved. The survey results
indicated that email was the best way to increase awareness.
As a result, currently enrolled students, faculty, and staff now
receive game day emails via student and employee listserv
as a feature of the campaign. In addition, game day emails
are sent to season ticket holders, sponsors, donors, and
general fans through an external email database.
Fans can also find game day related content on social media
before and after every game. Student-athletes have also
jumped on board to promote their games on campus during
high-traffic hours at the Student Union.

GAME DAY
VIDEO INVITE
Click on image
to watch

#WeAreOne

GAME DAY SOCIAL MEDIA, E-BLAST,
CAMPUS EVENTS AND VIDEOS

To celebrate the creation of a new university and its influence in uniting an entire region, UTPA and UTB partnered
to kickoff the #WeAreOne campaign in March 2015. This tagline and hashtag reflects more than just regional
connection – it reinforces the importance of investing our time, energy, talent, and faith in one another to match
the advancement of the Rio Grande Valley.
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CAMPAIGNS

WE PLAY FOR YOU
“We Play For You” is a tagline and hashtag adopted by the department to
symbolize the connection between student-athletes, campus, and external
community. UTRGV athletics takes pride in representing the University and
community at large on the playing courts and fields, in the classroom,
throughout the community, and across the nation through WAC competition.
We wanted to articulate that the University and the Rio Grande Valley
community are the driving force of this campaign.

VIDEO BOARD SLIDE,
BUS WRAP, BASKETBALL
SEASON YEARBOOK,
SOCIAL MEDIA POSTS,
SCHEDULE POSTER,
CAMPUS PARKING LOT
BANNERS AND ALUMNI
CENTER GRAPHICS.
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CAMPAIGNS

IT’S SHOWTIME

To generate excitement around the men’s and women’s
basketball conference tournament in Las Vegas, UTRGV
Athletics implemented the “It’s Showtime” campaign to
reinforce the location and theme of the tournament. Various
pieces are distributed to internal and external constituents
throughout basketball season, providing fans the opportunity
to purchase tournament tickets and be a part of the action.
Communication pieces include direct mail, internal and
external email communication, in-game promotion, social
media, and video content. As each team advances, marketing
materials are customized to provide up-to-date standings,
generating awareness and providing opportunities for fans to
watch the games live.
IT’S SHOWTIME, SOCIAL MEDIA GRAPHICS, FACEBOOK
COVER AND POSTS, AND SPLASH PAGES
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FAN EXPERIENCE
The support of our fans throughout this transition of unprecedented
growth has played a key role in our successes thus far. We value our
fans, and strive to reciprocate their support through various initiatives to
enhance their game day experience and passion for their favorite teams.
By strategizing with internal entities and external partners, we are able
to purposefully engage current fans, and explore new opportunities to
expand our fan base. The fan experience relies heavily on themed nights,
campus engagement, and game atmosphere, offering unique opportunities
to connect and engage with the university.

FAN EXPERIENCE
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FAN EXPERIENCE

THEMED NIGHTS
VAQUEROS FOR THE CURE
UTRGV Athletics worked with official sponsor, Doctors Hospital at Renaissance, to host a number of pink games
in an effort to raise breast cancer awareness. Fans were able to purchase pink “Vaqueros for the Cure” t-shirts
throughout the week of those games, to help support the Renaissance Cancer Foundation, which raises money
for cancer research.

TRUNK OR TREAT
UTRGV Athletics partnered with various student organizations on campus to host a Trunk-or-Treat for the community
during the men’s soccer match on October 30. Student-athletes participated by distributing free candy and t-shirts
to children. Fans who wore a Halloween costume to the soccer match received free general admission.

Click image to watch video
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FAN EXPERIENCE
SEASON OF GIVING

UTRGV Athletics partnered with The Office of Student Involvement for their weeklong,
campus-wide initiative, Season of Giving – intended to collect canned food items and
coat donations for families in need. UTRGV Athletics provided fans the opportunity to
accumulate prizes for their donations over the course of the three basketball games,
through a Season of Giving punch card.

UNFINISHED BUSINESS

UNFINISHED

BUSI NESS

W A C C H A M P I O N SH I P R E M AT C H

JAN. 30, 2016 • 7 P.M.
WOMEN’S BASKETBALL VS.
NEW MEXICO STATE
UTRGV FIELDHOUSE

BOGO TICKETS
FOR WINTER TEXANS &
SENIOR CITIZENS

FREE UNFINISHED BUSINESS
T-SHIRT TO THE FIRST
200 FANS IN ATTENDANCE
FOR TICKETS OR MORE INFORMATION
CONTACT DAVID RIGGS AT 956-665-3747
OR VISIT GOUTRGV.COM

On Saturday, January 30, UTRGV women’s
basketball hosted rival New Mexico State
in a rematch of last year’s WAC Tournament
Championship Game. The first 200 fans
in attendance received a free “Unfinished
Business” t-shirt.
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FAN EXPERIENCE
BEST WEEKEND EVER

MEN’S SOCCER FIESTA

NEW YEAR

r
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c
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o
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Fiesta

Men’s Soccer vs Utah Valley*
Friday, October 9th

7PM

• UTRGV Soccer and Track & Field Complex •

Mariachi Aztlán
Halftime entertainment by

/UTRGVATHLETICS

@GOUTRGV

GoUTRGV.COM

@GOUTRGV

FOR SPECIAL ACCOMMODATIONS CALL (956) 665-2221

GOUTRGVATHLETICS

BASEBALL PROMOTIONAL SCHEDULE

TRASHION
SH W
AN ECO-FRIENDLY RUNWAY

FRIDAY, APRIL 22 ND
7 P.M. UTRGV BASEBALL STADIUM
R E G I STE R YO UR O UTFI T AT
h t t p s : / / u t r g v .c o l l e g i a t e l i n k .ne t /
f or m / s t a r t / 9 5 9 0 4

R E G I STR ATI O N G UI DE LI NE S
O U T F I T M U ST B E M A D E O F
9 0 % R E C YC L E D M A T E R I A L S
O U T F I T D E SC R I P T I O N M U ST
B E SU B M I T T E D B Y A P R I L 1 8 TH
T O kaitlynn.lavallee01@utrgv.edu
MODEL PARTICIPATION FROM
6: 3 0 - 9 : 0 0 P .M .

AW AR DS
JUDGES PICK
1 ST P L A C E : U T R G V G I F T B A S K E T
2 ND & 3 RD P L A C E : U T R G V F A N P A C K
PEOPLE’S CHOICE
UTRGV GIFT BASKET
DON AT E 5 EM PT Y R ECYCL AB L E WAT ER B OT TLES TO RECEIVE $5 G.A.
F OR TIC K E TS OR S PE C IAL AC C OM M OD ATIONS , C AL L 956 - 6 6 5-2 2 2 1 O R V I SI T GO U T R GV . CO M
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FAN EXPERIENCE

CAMPUS
UTRGV Athletics plays an influential role in the university’s school spirit by hosting entertaining events that allow
students, faculty, staff, and alumni to come together and share pride for our university. The college experience
for the student body is enhanced through the accessibility, excitement, and passion of cheering on the Vaqueros.
MIDNIGHT MADNESS
As one of the largest university events,
Midnight Madness celebrates the start of
the men’s and women’s basketball season.
Students, faculty, staff, alumni, and members
of the community rally together in school
spirit as they enjoy an action packed night of
contests, cool prizes, a live DJ, and student
organization dance off.

Click on images to watch video
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FAN EXPERIENCE
GREEK NIGHT
In an effort to connect with sororities and fraternities on campus, UTRGV
Athletics hosted a Greek Night at the men’s basketball game against Utah Valley
on February 4. UTRGV Greeks competed to be the most spirited group in the
house. Additionally, a custom “Best Greeks in Texas” t-shirt was designed and
distributed to the first 200 Greek members in attendance.

FIRST CLASS CELEBRATION
#FirstClass is a tagline and hashtag adopted by the university to celebrate the first-ever graduating class at
UTRGV in December 2015. The Department of Intercollegiate Athletics jumped on board by hosting a First Class
Celebration at the women’s basketball game against Incarnate Word, with a commemorative tassel keychain for
all graduating seniors.
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FAN EXPERIENCE
BACK TO SCHOOL RESIDENCE LIFE NIGHT

PREGAME PARTY

CHALLENGE OF THE DEANS
UTRGV college deans battled
it out at halftime during the
men’s basketball game against
Seattle U. on February 28 –
shooting as many free throws
as possible in 30 seconds.
To show our appreciation for
faculty and staff, we offered
UTRGV employees free general
admission to this game, in
addition to a popcorn voucher.
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FAN EXPERIENCE

GAME ATMOSPHERE
To provide fans with a well-rounded game day experience, UTRGV Athletics ensures a number of pre-game and ingame elements to keep fans engaged. Some of these aspects include pregame rallies, video board content, social
media graphics, music, and more.
In addition, UTRGV Athletics announced the sale of alcohol at select athletic events in the fall of 2015 to enhance
fan experience by offering services similar to other major venues in the city and state, including four other UT
System institutions and other universities throughout Texas. While the availability of alcohol has helped drive
attendance and concession sales, UTRGV enforces the importance of moderate and sensible consumption through
a “Drink Responsibly” campaign, which includes educational public address announcements and video board
content throughout games.
PREGAME TELEVISED PEP RALLY

Click image to watch video
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DIGITAL MEDIA
As the consumption of digital media continues to rise across all
target markets, UTRGV Athletics has broadened its marketing efforts
toward mediums that allow preferred accessibility for fans and provide
extensive reach and engagement. This year, the department has
adopted newly designed websites, a user-friendly mobile app, strategic
social media efforts, and live TV. Additionally, digital analytics have
allowed us to continually measure our efforts and adjust our online
marketing efforts to better fit the interest and needs of our fans.

DIGITAL MEDIA
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DIGITAL MEDIA

V FAN REWARDS
V Fan Rewards is a free digital
platform that awards users with
virtual points for showing their
school spirit through various
activities, such as installing the
mobile app, connecting their
social media accounts, checkingin at athletic events, and using the
hashtags #WeAreOne and #GoUTRGV
on social media. Fans can use the
points they earn to redeem UTRGV
swag and official Adidas gear. V Fan
Rewards is designed to build fan
loyalty and drive online engagement.

Don't forget to

check in
V Fan REWARDS
JOIN THE JOURNEY

to earn

Install V Fan Rewards mobile app
Follow us on Instagram
Connect your Instagram account
Connect your Facebook account
Connect your Twitter account

100 pts
100 pts
200 pts
200 pts
200 pts

/UTRGVAthletics

@GoUTRGV

Check-in at events with the app
Like one of our Facebook posts
Use oﬃcial hashtags on Instagram
Like one of our Instagram posts
Comment on our Instagram
@goutrgv

GoUTRGV

250 pts
30 pts
30 pts
10 pts
10 pts

POINTS
for PRIZES!
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DIGITAL MEDIA

SOCIAL MEDIA
Social media has proven to be one of the most important and cost-effective forms of advertisement for UTRGV
Athletics, showing the highest return on investment. With an ever-growing social media fan base, real time
conversations have become a valuable opportunity for fans to feel connected to the brand. Based on higher levels
of engagement, our focus has been to provide fans with more photo and video content, allowing them to digest
information in the quickest way possible. Cross promotion between
TOP 5 INSTAGRAM POSTS
Facebook, Twitter, Instagram, and YouTube have also provided fans
with a variety of ways to stay up-to-date with the most current
information surrounding UTRGV Athletics.

02/15
02/16

4,859 LIKES
12,501 LIKES

02/15
02/16
02/15
02/16

2,503 FOLLOWERS
4,111 FOLLOWERS

959 FOLLOWERS

ENGAGEMENT POSTS

2,427 FOLLOWERS

SEASONAL POSTS

HAPPY NEW
YEAR FROM
AROUND THE
WORLD

RANDOM ACT
OF KINDNESS
DAY

Click on images to watch videos
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DIGITAL MEDIA

BROADCAST
In an effort to communicate our message throughout the region and beyond, we seize broadcast opportunities on
live television and online streaming to promote our brand, student-athletes, and Athletic events.
We’ve chosen to air various commercials on the number one news outlet in the Rio Grande Valley during primetime
hours to enhance brand awareness across the region. Out-of-state and out-of-country fans and alumni can also
feel connected through live streamed events, shows, feature stories, and archived content for future viewing.
By focusing on these opportunities, we have successfully provided a way for our diverse fan base, and the
community at large to connect to UTRGV Athletics.
LIVE TV
In October 2015, UTRGV Athletics announced plans to telecast up to 22
home men’s and women’s basketball games live throughout Texas on Time
Warner Cable (TWC) SportsChannel during the 2015-16 season.
This is the first Division I live regional TV package in the Rio Grande Valley.
This was a giant step forward for our current sponsors and business
partners, because of the major increase in exposure and increase in value.
The addition of inventory also provides new revenue streams.
Based on the success of our basketball telecasts and our strong baseball
fan base, we were excited to announce plans to start televising up to 21
home baseball games live throughout Texas on TWC SportsChannel during
the 2016 season.
Including all 23 NCAA Division I institutions in Texas, UTRGV is currently set
to have the third-highest percentage of total home basketball and baseball
telecasts at 86.79 percent (46-of-53), behind only Texas and Texas A&M,
who are both at 100 percent.

WATCH PARTIES
UTRGV Athletics announced on
Wednesday that the Buffalo Wild
Wings in Brownsville will be showing
all remaining UTRGV men’s and
women’s basketball home games
this season. Fans in the lower Rio
Grande Valley who are unable
to make the trip to the UTRGV
Fieldhouse were encouraged to join
their fellow Vaqueros fans to watch
the games and enjoy made-to-order
menu items including Buffalo, New
York-style chicken wings and an
extensive list of beverages.

“This television deal provides our supporters the ability to be a part of the
action in most of the state, from Harlingen to Brownsville up to Dallas and
over to El Paso. One of our goals with UTRGV is to expand our reach, and
this broadcast agreement helps us to accomplish that goal in part by giving
the students, faculty and staff at our other UTRGV campus locations the
opportunity to watch UTRGV basketball compete when they can’t make it to
the games in person. Being televised live across the Rio Grande Valley helps
us move forward together as one.”
- Chris King, UTRGV Director of Athletics
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DIGITAL MEDIA
UTRGV Athletics produces a wide variety of videos including student-athlete feature stories, commercials, team
introductions, game highlights, sponsorship videos, and more. Video content is created to engage viewers through
specific messaging that evoke emotion, allowing fans to feel connected to our brand.

Click images to watch videos
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OUTREACH & ENGAGEMENT
UTRGV Athletics serves the community by creating
sustainable, socially responsible initiatives that highlight
the areas of need on our campus and surrounding
communities. We’ve taken the opportunity to provide
access to our campus and utilize attendance at athletic
events as a way to expose youths to the availability of
higher education.

COMMUNITY OUTREACH
AND ENGAGEMENT
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OUTREACH & ENGAGEMENT

COMMUNITY OUTREACH & ENGAGEMENT
RGV FOOD BANK PARTNERSHIP
October is Hunger Action Month and UTRGV Athletics partnered with the Food Bank of
the Rio Grande Valley to collect non-perishable food items at various athletic events,
including a volleyball and men’s soccer match. Fans who donated four canned food
items received free general admission to either game, as well as free t-shirt.
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OUTREACH & ENGAGEMENT

COMMUNITY OUTREACH & ENGAGEMENT

COAT DRIVE

EYE GLASS DRIVE

TOY DRIVE

FIRST RESPONDERS
NIGHT

37

OUTREACH & ENGAGEMENT

STUDENT-ATHLETE EXPERIENCE
In today’s market, it is far too easy to overlook the relatively simple needs of a student-athlete in pursuit of
bigger picture issues such as revenue, exposure, recognition and success. It is vital that UTRGV Athletics never
lose sight of its purpose for existing – to provide student- athletes with a fulfilling and dynamic set of memories,
experiences and lessons that will help shape them into generations of leaders who will change our world for many
years to come. UTRGV Athletics values it’s investment in the Rio Grande Valley and seeks opportunities to serve
the community in which we live. Donating our time further the educational growth and citizenship of our studentathletes, and provides valuable experiences essential to developing leaders.
AD HONOR ROLL
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SPECIAL THANKS
The successes of our external operation initiatives would
not have been possible without contributions from the
following organizations and individuals who helped make
our vision become a reality.

Ricabaugh Graphics
Phoenix Design
Digi Color
The Studio
Special shout out to our Facility Management Staff

Adam Mendez
Oscar Barrera
Andres Balandra
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